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Brand power



From this….

…to this





Reputation, 

Reputation, 

Reputation



The campaign

• Form a partnership with the Robin Hood movie 

and its distributors to capitalise on the film’s PR 

and promotion for the benefit of Nottingham and 

the Council

• Lead a campaign to ensure that Robin Hood is 

brought back to life in Nottingham for the benefit 

of Nottingham people.



The exhibition

March – October 2011

Nottingham Castle



Gala screening

• Held 12 May to coincide with                                                          

film premiere in Cannes

• Attended by

- city and county dignitaries

- business leaders

- celebrities and press

- 100 competition winners

- actors from the                                                                                                     

film



Use of the brand



Robin Hood Month

• Events at Nottingham Castle every weekend in May

• Broadway Cinema Robin Hood movie festival

• BBC Radio Nottingham’s Robin Hood Big Night Out

• Local business offers and discounts throughout the 

month

• The launch of a Robin Hood Beer

• Launch of a new logo for the City





Evaluation
• Profile of the Sheriff of Nottingham. Over 60 interviews 

with:
- Guardian

- BBC News

- Channel 4

- National Geographic Channel

- New York Times

- NBC News – The Today Show

- The Sun 

- ITV 

- Edge Radio – New Zealand

- Getaway – Australian travel show

• Plus journalists from France, US, Russia, UAE, Spain, 
Norway, Poland……and many more

• 429 pieces of global coverage including worldwide 
coverage for premiere event

• £5m of media value estimated



Event evaluation

Nottingham Castle

• Weekend visitor numbers increased by 50% in May 

2010 compared to May 2009
- Jousting Shows 1 & 2 May attracted 2000 people

- Family Fun Days 8 & 23 May attracted 2500 people 

- Re-enactment weekend 29 – 31 May attracted 6000 

people

• Exhibition attracted over 80,000 visitors from 22nd

March to 31st October 2010

• 600 people claimed an offer from the Nottingham 

Arrow



A partnership effort 

• Nottinghamshire County Council

• Experience Nottinghamshire

• Visit Britain

• East Midlands Trains

• Cornerhouse and Cineworld

• Broadway Cinema

• BBC Radio Nottingham

• And the countless local businesses who got involved in 
supporting the month.



Reputation?

- What would you do?

- Do you have similar tales to tell?

- What is your authority’s approach to reputation 
of the organisation and of the place?

- What role do council communications team 
have to play in managing place brand or 
reputation?

- How do you measure reputation?

- What challenges do we face?


